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We track out of home eating every year – Food Panel

60,000+ Consumers

10 Million Quarter a Year

All Sectors

3 Current Markets, 3 New

25+ Subscribers

Market & segment sizes, shares, consumer behavior and menu trends

3 Quarters

UpcomingCurrent
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We track Restaurants every week – SalesTrack®

1,500+ Restaurants Weekly

52 Weeks a Year

Select Market Segments

2 Markets - UAE & KSA

35+ Subscribers

Special Deep Dives

Weekly Restaurant Sales, Tx and Ticket based on actual chain data

In Partnership with
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What We Will Cover Today

Global Trends

Why Saudi Arabia Matters
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Saudi Arabia places near global average
Market Foodservice Spends - 2021 vs 2019

• Sources: Mingora’s Food Panel, The NPD CREST® and SalesTrack® 
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A Culture Built on Social Connections
Visits distribution by motivations

Source: Mingora’s Food Panel KSA Q1, 2022

Eat as a familyTo Socialize with FriendsTo Treat MyselfHad a Specific CravingCould Not/ Did Not Want to CookTo satisfy hunger or thirstDining as a coupleTo Treat Someone Else/ KidsA CelebrationLeisure ActivityNeeded a BreakFitted In With A Shopping TripBusiness Meal Because of an event/ holidayBecause Of travelMeal/ Snack at WorkChill out/ Go to a cool placeA school/ university meal
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A Developed Market
Per capita visits to foodservice by market 2019

• Sources: Mingora’s Food Panel, The NPD CREST®
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A Sizeable Market
Foodservice Market Size 2021 (In Billions Euros)

• Sources: Mingora’s Food Panel, The NPD CREST®
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An Entrepreneurial Market
Top restaurant chains by origin

Source: Mingora’s Food Panel KSA Q1, 2022

McDonald`s Al Baik KFC Herfy Starbucks Kudu Dunkin`
Donuts

Baskin 
Robbins Burger King Domino`s 

Pizza
Shawarma 

House Al Tazaj Subway Hardees

Dr. Cafe Maestro 
Pizza

Saadelddin 
Pastry

Tim 
Hortons Shawarmer Shawaya 

House Steakhouse

Krispy 
Kreme Burgerizzr Amo Hamza Al 

Romansiah

Top 25 Saudi Brands by Spends SAR

AmericanSaudi Others
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An All-Dayparts Market
Lunch and Dinner recovery done, time to build back breakfast/evening

Source: Mingora’s Food Panel KSA Q1, 2022
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Product and Loyalty Seeking Consumer 
Reason for choice of a Place/Chain in %age of Occasions

Source: Mingora’s Food Panel KSA Q1, 2022, NPD CREST

Product Location Price Loyalty
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A 2.5X Developed Delivery Infrastructure
%age of all occasions Delivered

Source: Mingora’s Food Panel KSA Q1, 2022, NPD CREST

BIG 5 Europe Saudi Arabia

x%

2.5x%
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Loves Fast Food
Structure of Restaurant Occasions by Store Type %

Source: Mingora’s Food Panel KSA Q1, 2022

Saudi Arabia Europe US

Fast Food %age of Spends
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Yet A Positive Forecast on Total System

SPENDS VISITS CHECK

+8% +4% +4%

• Source: The Food Panel KSA Q1, 2022 vs 2021

Total Foodservice Spends 2022 vs 2021 – Saudi Arabia
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