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POPULATION Knight
Frank

Focusing on Generations Z and Alpha while designing new hotels is increasingly important as both generations are the future. As these generations start to
command significant purchasing power and influence, understanding and catering to their unique needs and values can be a critical factor in the success and
longevity of hotels in the competitive hospitality industry.
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BEHAVIORAL PATTERNS Knight
- Frank

Generation Alpha and Z are the first generations to grow up with technology. They are selective about how they use technology, and they are more likely to use
it for social connection, personal growth, and creative expression. They are also more likely to be moved by stories, experiences, and visuals that evoke strong
emotions. Here are some of the behavioral patterns of Generation Alpha & Z:

Environmental Conscious

Generation Alpha & Z effortlessly uses tech for They're  environmentally — conscious, making

education, recreation, and communication, sustainable choices like recycling and using

surpassing preceding generations in digital content energy-efficient appliances. They're also concerned

exposure. about climate change.
Social Media Natives Creative and Resourceful
As the first generations immersed in social media Creative and resourceful, Generation Alpha and Z
from a young age, they use it to connect globally isn't afraid to take risks, will often start their

Q and are influenced by social media influencers. businesses, and shows a keen interest in

entrepreneurship as a career.




ENGAGING ATTRIBUTES P9 Knight
4 Frank

Engaging Generation Alpha & Z in socialization can be achieved by creating a vibrant and innovative community that caters to their unique preferences,
interests, and needs. Here are some strategies to engage them effectively:

Design public spaces with interactive digital elements appealing to Generation Enable seamless digital connectivity for Generation Alpha & Z to engage in
Alpha & Z's tech-savvy nature. Use augmented reality, virtual reality, and online communities and collaboration.

gamification to encourage social interaction.

| | . . -
Recreational Progralgn - Mentorship, Programs ‘
Provide diverse educational and recreational programs for Generation Alpha Establish mentorship programs to support Generation Alpha and Z's personal
and Z, including STEM workshops, arts and crafts, sports events, and and academic growth, fostering intergenerational bonding and belonging.

environmental initiatives, promoting learning and socialization.
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Modern technology is transforming hotel rooms into smart, personalized, and immersive spaces that cater to the evolving needs and

preferences of guests.

Smart Rooms

Integration of Internet of
Things (loT) technology
and smart devices

Personalization

Customized room
temperature, lighting
entertainment, and
even personalized
content

Technoloqgy

Keyless entry systems,
motion-activated
controls, voice-
activated commands.
And smartphone-based
room controls

Room Design

Smart Technology
Flexible Room
Eco-Friendly
Interactive Experience
Enhanced Amenities
Hybrid Meeting

Sustainability

Seamless integration of
work and leisure
Technological
Advancements

Flexible Membership
Models Networking and
Community Building




SMART ROOMS Knight
Frank

The integration of Internet of Things (IoT) technology and smart devices is becoming increasingly common in hotel rooms. In a smart hotel
room, loT technology enables the integration of several connected devices, including:

Voice-Activated Assistants

Smart Beds Smart Curtains and Blinds Smart Bathrooms
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ROOM DESIGN Knight
Frank

The future of hotel room design is poised to reflect an amalgamation of technological advancements, sustainability, and guest-centric
customization, aiming to provide not just accommodation but an immersive experience tailored to individual preferences.

11



NEURO-ADAPTIVE ENVIRONMENT

P Y Knight
B 4 Frank

Neuro-Adaptive Environments represent a groundbreaking integration of neuroscience, environmental design, and technology, in a hotel
room, aimed at creating spaces that not only respond to but anticipate and adapt to the mental and emotional needs of their occupants. Here's

an expanded view of what such environments could offer:

Personalized Climate Control

Neuro-adaptive  rooms  will  adjust
lighting, scents, music, and wall colors

based on the past preferences and %

habits of the customers.

Cognitive Load Balancing

To address cognitive overload,
the room simplifies, reducing
distractions; for low engagement, it Q
adds stimuli or suggests activities. —

Creativity Enhancers

The room customizes content and

prompts based on the guest's state and

interests, providing immersive learning 9‘
and creative experiences like VR tours K4
or digital artspaces.

Neuro-Adaptive
Environments

Mood-Enhancing Interior

Adaptive  designs  and natural
elements in the room adjust to

OO enhance mood, shifting for relaxation
or energy based on the wuser's
emotions.

Sleep and Dream Optimization

Tech enhances sleep and
shapes dreams for therapy, fostering
positive or controlled dreaming to
improve mental health.

L~ N

Sensory Integration Therapy

Sensory  therapy rooms adapt
7&? to individual needs, regulating emotions
for those with sensory processing

issues, offering calm or stimulation.

12






INTRODUCTION

Knight
B 4 Frank

The hotel industry is constantly evolving, and the Food and Beverage (F&B) sector is no exception. As consumer preferences shift towards

healthier, more sustainable, and experiential dining options, hotels must adapt to stay competitive.

Automate
Kitchens

Robots and
automation handle
food preparation and
delivery, ensuring
consistent quality,
reducing wait times,
and enabling human
staff to enhance guest
service.

Local and

Travelers are
increasingly seeking
authentic, local
experiences, and this
extends to hotel F&B.
Hotels are partnering
with local farmers,
artisans, and suppliers
to showcase regional
flavors and ingredients.

Technology
Integration

Technology is
revolutionizing hotel
F&B with smart table,
payment systems,
and
virtual/augmented
reality to enrich
guest experiences.

On-site
Production

Hotels could
embrace vertical
farming to grow their
own produce on-site,
ensuring the
freshest ingredients
while drastically
reducing food miles.

Biometric

Personalization

Biometric
personalization
refers to the use of
past experience
data to tailor and
customize the
dining experience
for individual
guests.

Entertainment
and Dining

VR/AR
entertainment,
esports lounges,
wellness activities,
sustainable dining,
Al-driven meal
personalization, and
themed dining
experiences with
chef's tables.
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AUTOMATED KITCHENS Knight
Frank

The concept of fully automated restaurants and kitchens represents a significant leap towards integrating technology and robotics into the
hospitality industry, particularly within the Food and Beverage (F&B) sector. Here's a brief look into how this could reshape the F&B landscape
in hotels:

Preparation & Cooking Ordering & Serving Robotic Concierge Personalization & Al

Robots chopping ingredients, Automated system for receiving Robots delivering food to the room Guest's dietary preferences, past
cooking meals, and plating dishes and preparing orders. or the dining table. orders, and even real-time health
data

15
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As travelers become increasingly health-conscious and seek out experiences that promote well-being, the hotel industry is adapting to meet
these changing demands. In the coming years, we can expect to see a significant shift towards wellness-focused amenities and services in
hotels worldwide.

Holistic Approach Immersive Experiences Mental Health Support Wellness-Focused Design

BA a5

1h) A

N -

Hotels will adopt a holistic approach to Hotels will capitalize on the Hotels prioritize mental well- Hotel design will prioritize
weliness, addressing not only physical healing power of nature by being, offering resources and elements that promote
health but also mental and emotional C . . . o
well-bein providing immersive outdoor support for guests with stress relaxation, tranquility, and
e experiences. or anxiety. overall well-being.
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ELEMENTS Knight
Frank

In recent years, the demand for wellness-focused travel experiences has grown significantly, and this trend is expected to continue in the
future. As a result, hotels are increasingly prioritizing wellness as a core aspect of their offerings. Here are some of the futuristic elements
related to wellness:

Nature-Based Spa Horticultural Therapy Detoxification Programs

18






KEY TRENDS
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The future of hotel meeting rooms lies in embracing innovative solutions that enhance productivity, collaboration, and flexibility. Following are

some of the key trends shaping the meeting rooms of tomorrow:

Smart Technology Integration

Meeting rooms integrate wireless
connectivity, interactive
whiteboards, and VR for seamless
presentations and collaboration.

Flexible Room Configurations

Spaces evolve from static to flexible
setups with modular furniture and
movable walls, customizable for
various needs.

Eco-Friendly Practices

Sustainable practices include
energy-efficient lighting, paperless
tech, and eco-materials, attracting

eco-conscious clients.

-

Future Trends
Meeting Rooms

High-Tech Equipment

Future rooms feature TVs and
invisible microphones integrated
into walls, ensuring clear audio
without physical devices.

-
e
@

Enhanced Amenities

Hotels enhance meetings with
amenities like fitness, wellness,
gourmet catering, and personalized
concierge services.

Common Breakout/Dinning

Shared breakout/dining areas
designed for flexibility and
collaboration, blending work and
refreshment seamlessly.




DESIGN INNOVATIONS

Knight
B 4 Frank

Dynamic Exterior

The building exteriors can utilize
kinetic facades that change
appearance throughout the day,
reacting to environmental
conditions and optimizing energy
usage.

Nature Inspired Design

Practices that demonstrate the environmental and social
responsibility of the hotel, such as composting,
recycling, donating, sourcing locally, etc.

Environmentally Responsible
And Resilient Design

Design that  minimizes  the
environmental impact of the hotel
operations, and uses sustainable
materials, practices, and
technologies.

Animated Public Areas

Design that fosters social
interactions,  collaborations, and
entertainment among guests and
locals, and provides flexible and
multifunctional spaces for various
activities and events

Dynamic Projection Mapping

Surfaces and spaces will be transformed using 3D

projection mapping, creating immersive environments.

Zero-waste And Circular
Events

Zero-waste events, focusing on reuse,
recycling, or composting, are becoming
increasingly popular among event
organizers, aiming to minimize single-

use plastics and non-recyclable
materials.
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FUTURE TRENDS IN CO-WORKING SPACES gnigll;lt
ran

As the world of work continues to evolve, with a growing emphasis on flexibility and remote working, hotels are increasingly exploring the
potential of incorporating co-working spaces into their offerings.

Hotels will increasingly adopt hybrid models that seamlessly blend lodging, co- Future co-working spaces in hotels will blur the lines between work and lifestyle

working, and leisure facilities. This approach caters to the "bleisure" traveler amenities. In addition to traditional office amenities, these spaces will offer access

(business + leisure) who seeks a balance between productivity and relaxation. to fitness centers, wellness programs, culinary experiences, and entertainment
options.

B

FIeX|bIe I\/Iembe 'x
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Hotels may adopt flexible membership models for co-working spaces, including
short-term passes for guests, long-term memberships for locals, and corporate
packages. This will widen client appeal and optimizes space usage.

Hotel co-working spaces will emphasize networking and community
building. Events, workshops, and mentorship programs foster collaboration and
knowledge sharing. This differentiation attracts a loyal customer base.

30






TECHNOLOGY Knight
Frank

The hospitality industry is on the cusp of a technological revolution that promises to transform the way hotels operate and interact with their
guests. Following are some of the key technologies that are poised to redefine the hotel experience in the coming years

Nl e
Voice Activated Rooms VR Tours Al Powered Personalization

32






FUTURE MATERIAL P9 Knight
4 Frank

When examining the future of materials in the hotel industry, we're not just looking at the next big thing in aesthetic appeal or functionality;
we're delving into the realm of sustainability, eco-friendliness, and technological integration. The focus has dramatically shifted towards
materials that not only promise longevity and cost-effectiveness but also ensure minimal environmental impact.

improve energy efficiency by naturally regulating

- Advanced composites and PCMs in hotel design
\ temperature and reducing heating/cooling needs.

Upcycled Materials -

This trend sees creative reuse of materials such as
plastic bottles transformed into textiles, reclaimed
wood from old buildings used in furniture, and
upcycled art installations that give new life to
discarded items. ;
---------------------- Health-promoting
With a growing awareness of the impact of materials
on indoor air quality and guest health, there's a shift
towards using non-toxic, low-VOC (volatile organic
compound) materials.

Sustainability -

Biodegradable materials, such as bioplastics,
natural fibers, and organic compounds, are crucial for
sustainable hotel construction. They naturally
decompose, lessening landfil waste and

environmental impact. B Enhanced Textiles

This could include fabrics that change color or
pattern based on light or temperature, textiles that
clean themselves or neutralize odors, and bed linens
that can adjust their warmth based on body
temperature.
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JOINT VENTURE Knight
Frank

Joint ventures in hospitality enable hotels to collaborate with specialized entities, enhancing operations through expert knowledge. This
partnership improves brand perception, increases guest footfall, and introduces innovative PR and marketing strategies. Additionally, it reduces
operational costs, allowing hotels to focus on their core business, streamline payroll, and ultimately increase revenue streams.Here's a look at
several key areas where hotels can engage in joint ventures:

Joint ventures with renowned chefs to open signature restaurants, themed Joint ventures with spa and wellness brands, fithess companies, and
bars, or co-branded coffee shops within the hotel. recreational experts can provide specialized knowledge and valuable insights in
marketing, public relations, and boosting hotel foot traffic.

Branding and Marketing

Engage specialized marketing and PR firms with both globaland Partner with brands that have a strong local, regional, and global presence,
regional expertise in the industry. These partners can infuse creativity allowing the hotel to leverage their marketing and PR strength, as well as their
and uniqueness into the hotel business, enhancing its value and positive image

providing a competitive edge.

29



OUTSOURCING IS THE FUTURE Knight
Frank

Within the realm of future hotels' operating model options, the outsourced model stands as a strategic approach where specific functions are
delegated to external specialists or operators. This method offers notable benefits, including streamlined operations, cost reduction, and a
heightened focus on core aspects of guest satisfaction. Following are some of the common outsourced functions in hospitality sector:

»7-" A}‘A

— oy | -
i Information Y
Housekeeping Technology HR/Training

v

Security Concierge and Vallet Laundry and Transport

Engineering
. ~ . .

Maintenance and

30



BENEFITS OF JOINT VENTURE AND OUTSOURCING

Knight
B 4 Frank

Joint ventures and outsourcing are strategic approaches that hotels can leverage to enhance their competitiveness, operational efficiency, and

guest satisfaction. Here’s how these strategies can benefit a hotel:

Increased
Resources

Shared
Risk

Knowledge
Sharing

Economies
of Scale

Brand
Strengthening

Competitive
Advantage

Access to
Expertise

Cost
Reduction

Scalability

Management

Focus on
Core
Activities

BENEFITS

Improved
Service

Quality

Financial
Savings

Fast
Implementation

Increased
Efficiency

Focus on
Customer
Experience

Reductionin
Labor
Disputes

Access to
International
\WETGIS

Flexibility in
Staffing

Marketability

Structure

Reduction in
Infrastructure
Focus on
Business
Development

Risk
Mitigation
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