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Euromonitor International network and coverage

3



© 2024 Euromonitor International. All rights reserved.

Key points

4

INTRODUCTION

• Sustainability a key global trend

• Euromonitor Sustainability Index

• Most Sustainable markets

• Success stories for the pillars

• Driving positive change

• Conclusion



© 2024 Euromonitor International. All rights reserved.

Sustainability a key Global Trend

1GROWING PRIORITY

Increasing interest and awareness among younger generations 

2PREFERENCE FOR GREEN ACCOMMODATION

Hotels with energy efficiency, waste reduction, and water conservation

3INTEREST IN LOCAL EXPERIENCE

In the form of supporting local communities and culture preservation

4TRANSPORTATION EXPERIENCE

Awareness of impact of air travel and seek lower emission alternatives

5ECO-CONSCIOUS TRAVEL BRANDS

Becoming more loyal to brands that emphasis sustainability 

6OFF-SETTING CARBON FOOTPRINT
Willingness to pay for carbon offset programs
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CLICK TO ADD SECTION TITLE

Immersion in local culture, communities and nature continue to drive strong interest in categories like:

• Guided tours (8.8% CAGR 2024/2029)

• Visits to museums and cultural sites (8.1% CAGR 2024/2029) 

• National parks and nature reserves (7.5% CAGR 2024/2029)

The stronger performance of these categories speaks to the ever-growing interest in more sustainable and nature-
based travel. 

6

Relationship between culture tourism and sustainable tourism
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Willingness to Pay More than 10% for Select Sustainable Travel Features 2024

Nature-based No-fly options Quality food & dining Sustainable travel options

Consumers increasingly put more trust in brands and 
businesses that use sustainability claims

Source: Euromonitor International, Voice of the Consumer: Travel Survey 2023
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• Rail is the stand-out performer (CAGR 
12.7% CAGR 2024/2029)

• Value sales to account for 24% of 
travel modes by 2029. A way to 
accelerate decarbonization of 
transport to half emissions by 2030 
and achieve net zero by 2050. 

• Rail will steal value share from air 
travel as travelers increasingly look for 
no-fly or lower carbon alternatives. 
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Nature-based travel and tourism leads the scene 
with a regenerative stance such as rewilding 
destinations, leaving places better than when 
found, protecting and restoring biodiversity

Gen Z Wellness Worshippers are highly interested 
in sustainable travel features, willing to pay a 
much higher premium for sustainability such as 
energy efficiency, local produce, vegetarian meals 
and low carbon transport. 

Sustainability - Led Travel
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Gen-Z lead the scene
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MSC Europa is MSC Cruises first LNG-powered 

vessel, reducing emissions by 25% 
compared to fossil fuels

Including tech to reduce underwater noise 
pollution to protect biodiversity

Protecting the Blue 
Economy
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Alaska Airlines 
encourages the use of 

sustainable aviation 
fuel (SAF) as an eco-
friendlier substitute for 
jet fuel, which helps lower 
travelers' carbon 
footprints. 

In exchange, passengers 
can achieve elite status 
more quickly within their 
Mileage Plan.

11



© 2024 Euromonitor International. All rights reserved.

Euromonitor Sustainable 
Travel Index
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Sustainable Index Findings

New Zealand  raised the flag 
for regenerative tourism, 

deepening the sustainability 
concept 

Green technology and 
digitalizing the traveler 

journey through partnering 
with new start-ups

Playbooks are being 
released  to achieve net 

zero (WTTC’s Hotel Basics 
for starters and Envision 

2030 points) 

Europe leads the rank, and 
Uruguay entered the top 20, while 
Guatemala and Mexico are 
progressing

79% of consumers were 
willing to spend at least 10% 
more for eco-tourism 
in 2023*

Australia, Iceland and New 
Zealand were market as the top 
3 in sustainable tourism 
demand

Source: Euromonitor International, Voice of the Consumer: Lifestyles Survey 2023
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Croatia: Improving 
environmental stewardship 
makes its mark 
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Planeterra puts social impact for 
positive ripple effects
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Spain is ranked the second in 
economic sustainability

Spain is forecast to welcome the most 

international arrivals in 2024 (92.4 million 

trips), generating USD130.3 billion, second only 

to Iceland of this pillar, outpacing 2019 levels.

Growth is expected to continue by 8.3%
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Kazakhstan, Finland and Sweden 
are risk free for heritage sites

It is not only the culture risk, but also with the 

protection and conservation of biodiversity.

Other countries also started following green 

strategy such as Slovenia

P
illar 4

: R
ISK
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4VI embraces a new social 
enterprise model for tourism
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Net zero airport: Schiphol aims 
for 2030 and shares its long-
term vision
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Iberostar: Sharp focus on 
decarbonization and nature-
based solutions ahead of time
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DRIVE POSITIVE CHANGE
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OBSERVED IMPACTS OF CLIMATE CHANGE

Water & Food

Food security, prices, crop 

production, fisheries yields, 

animal health

Health & wellbeing

Infectious diseases, 

displacement, malnutrition, 

mental health

Cities & 
infrastructure

Flooding, storm damage, 

wildfires, economic damage, 

infrastructure damage

Biodiversity & 
ecosystems

Land, freshwater, ocean 

ecosystems
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Envision 2030: Tourism 
Decarbonization Scenario 
Interventions to Achieve 

Targets

• Shift to SAF, near 100% e-fuels 
by 2050

• Temporary flight ticket tax to 
fund transition

• Limit airport capacity
• Fewer long-haul flights, with a 

longer length of stay

AIR

• Shift to electric, three times 
more high-speed rail by 2030, 
10 times more by 2050, 
subsidise rail tickets

RAIL

• Increase electrification, 100% by 
2050

CAR

• Shift to renewables, energy 
efficiency, longer stays

• Reduce scope 3 emissions

LODGING

DRIVE POSITIVE CHANGE
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CALL TO ACTION FOR SUSTAINABLE TRAVEL
Call to action for sustainable travel

STRATEGIC
1. Partners across the supply chain
2. Embrace technology
3. Transition to clean fuels
4. Reward consumers 
5. Focus on local and authentic 

GOALS
1. Tackle overtourism 
2. Emphasis on closer to home
3. Nurture domestic market 
4. Communicate positive impacts
5. New niches to explore sustainability

ACTIONS
1. Measurements and targets 
2. Engage with accreditation bodies 
3. Sign up for WTTC’s hotel basics
4. Product/consumer alignment 
5. Co-create local travel products

01 02 03



© 2024 Euromonitor International. All rights reserved.

FOCUS AREAS TO SUCCEED

Measure success - Get into carbon 
measurements and tracking

Educate the masses, focus on 
partnerships can encompass NGOs 

Pitch perfect to consumers about 
positive impact



© 2024 Euromonitor International. All rights reserved.

Sustainability Webinar
Sustainable transformation: Aligning brand claims with 

positive change

https://go.euromonitor.com/webinar-sustainability-sustainable-transformation.html?_gl=1*2cx1tf*_ga*MTUwNjc1NDczNy4xNzIxMzc0MDM3*_ga_6D3QFKH8G9*MTcyNzA4NzE5Mi40OC4xLjE3MjcwODcyMTcuMzUuMC4w
https://go.euromonitor.com/webinar-sustainability-sustainable-transformation.html?_gl=1*2cx1tf*_ga*MTUwNjc1NDczNy4xNzIxMzc0MDM3*_ga_6D3QFKH8G9*MTcyNzA4NzE5Mi40OC4xLjE3MjcwODcyMTcuMzUuMC4w
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Thank you

Engy Naguib

Engy.Naguib@euromonitor.com

www.linkedin.com/in/engy-naguib
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